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Abstract
Every Person in the society is bind with the

responsibility that he/she must contribute to the
society, which he takes from the society from
his/her birth. This type of ideology not only helpful
to a particular class of people but also to the whole

natfon in the long run.

In India, social entrepreneurship is at an infant
stage. People in India are still suffering from
problems like pollution, malnutrition, illiteracy etc.
This concept also helps in the development of the
nation. In these days, the Government of India also
supports in becoming an entrepreneur which, in the
long run, will be helpful to the nation to solve the

problem of unemployment up to some extent.
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1. Introduction

For the longest time, the impression of entrepreneurs derived by the collected wealth in
more private sectors constructs a company. Hiring manpower, manufacturing product and
running a business with high technology machinery was the best approach to be a
successful entrepreneur in earlier days. Social entrepreneurship is a type of
entrepreneurship creativity that goals at taking up a social problem for bringing about a
change in the same. The person who is ready to take the challenge is called a social
entrepreneur and he/she follows the principle of entrepreneurship with the concentration
on generating social capital and not being essentially profit centered.

Social entrepreneurship is somewhat a new term. It came into notice a few decades ago.
But its usage can be found throughout history. In fact, there were several entrepreneurs
who established social enterprises to eliminate social problems or bring positive change in
society. Vinoba Bhave, the founder of India’s Land Gift Movement can be included in this
category. To eradicate social evils, many entrepreneurs endeavoured for the last so many
years. On top of it, there are many societies and organizations that work for child rights,
women empowerment, save the environment, etc. Apart from addressing the social
issues, social entrepreneurship also includes acknowledging and addressing the
environmental problems and financial issues for rural as well as urban poor.

Social Entrepreneurship has a new concept in recent years. The concept is that every
person has an equal opportunity to become an entrepreneur to start something for
themselves as well as society. It is a new idea in which all persons are entrepreneurs,
whereas all the others should work for those others.

To understand what differentiates the two sets of entrepreneurs from each other, it is
important to shatter the notion that the difference can be recognized simply to inspiration
with entrepreneurs prompted by money and social entrepreneurs driven by humanity.
The truth is that entrepreneurs are rarely motivated by the prospect of financial gain
because the odds of making lots of money are clearly stacked against them. Instead,
both the entrepreneur and the social entrepreneur are strongly motivated by the
opportunity they identify, pursuing that vision relentlessly, and deriving considerable
psychic reward from the process of realizing their ideas.

At the end of the year, every entrepreneur asks himself or herself the following question,
'How much profit | earned this year?', while a social entrepreneur asks, 'How much the
society is benefited by my efforts?'. It is very difficult to think, not to earn a profit for any
form of entrepreneurship and make progress or sustain in society.

Mahatma Gandhi who saw a vision for the poor people of India for weaving khadi and
assisted them to be self-employed. This entrepreneurship which later got expanded and
developed as a “Khadi Gramodhyog Bhandar”.
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In spite of continued debates, one of the most commonly used definition was provided by
Dees (1998, revised 2001):

“Social entrepreneurs play the role of change middleman in the social sector, by:
—Accepting a mission to create and sustain social value (not just private value),
—Recognizing and continuously pursuing new opportunities to serve that mission,
—Engaging in a process of continuous innovation, adaptation, and learning,

—Acting boldly without being limited by resources currently in hand, and

—Exhibiting a heightened sense of accountability to the constituencies served and for the
outcomes created” (2001:4)

2. Literature Review

E. Gordon; M.Frank Peter (2010) said that the function of entrepreneurship is all
pervasive and can be seen in human action. It is not associated with any group or men.
They said that entrepreneurship is general while social entrepreneurship is specific.
L.Tack; M.Simon.;& R.Jiang (2017) found that there are mainly deep dependence, deep
interdependence and shallow interdependence forms of trust which are associated with
social entrepreneurship initiatives. They found that Trust is a key component for the
success of social entrepreneurship.

G.Othman &H.Ab Wahid (2014) focused on social entrepreneurship which must be
socialized, market-oriented and more innovative. It is proved that personal traits enhance
in the entrepreneurs are associated with entrepreneurial activity.

P.Heike(2014) focused on adopting responsibility for socially marginalized citizens which
is a custom inside forming a strong motivating factor. Honesty and proper attention of
social responsibility are the main factors of green care among farmers.

3. Scope of Social Entrepreneurship

Social entrepreneurship is a rising, global undertaking. Today, there are a plethora of
openings in child well-being, public policing, healthcare, counseling etc. Apart from it
there is a huge scope for social entrepreneurship and starting your own social venture.
Social entrepreneurship will play a key role in fetching the growth to the rural people in
India and so it becomes necessary to study the factors, like a fair trade, that will shape
the social entrepreneurship philosophy. India faces problems in the following sectors:

1) Educated Unemployment

2) Rural and Urban Sanitation

3) Awareness of Renewable Sources
4) Nutritious food for the poor

5) Affordable Housing Facility.

Social enterprises in these sectors will not only create many opportunities but also helps
in finding a solution to these problems.
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4. Challenges For Social Entrepreneurs in India:

Difficult and troublesome regulatory and administrative situation is created as a result of
excessive state involvement which has become the major limitation to the development of
new entrepreneurship. Some of the major challenges are explained below:

1) A Gap in Education for Entrepreneurship:

India follows the traditional system of education. In education, still, there is lacking
syllabus on the development of entrepreneurship in Indian Education. Due to change in
era, currently, this subject is taught by many business schools and also new universities
for creating entrepreneurship awareness. Still, some Business schools are not updated
after introducing this subject to their curriculum and the topic of social entrepreneurship
still remain untouched which is more challenging for competent and skilled promoters.

2) Shortage of Financial Assistance:

This is a second major challenge for the Indian Entrepreneurs. Social Entrepreneurs start
and would like to develop their business with their own fund or sometimes from the
unorganized sector which is burdensome for him. Banks are not ready to give loan many
times because of some social complications attached to them.

3) Social and Cultural Effect:

In India, even after a high literacy rate, people are not much aware and sometimes they
are short-sighted. The person who works for betterment does not easily trust them which
is more challenging for the social entrepreneur to convince them.

4) Shortage of Skilled Manpower:

Social Entrepreneurs require manpower with carious skill. To achieve the motive to make
all these groups together for the growth of the organization is a challenging task. To
satisfy social mission, they employ manpower from the underprivileged sector of the
society, leading to an increase in training cost as these people are uneducated and
unskilled. The organizations try to fulfill the aspirations of all these groups with the best

results.
5. Benefits of Social Entrepreneurship:
° Implementing Social Change: Social entrepreneurs start their business in

industries with the target of the common man which has a great impact on society like
health awareness, energy, and Education. The social entrepreneur works for the
improvement of the quality of life of the community.

° Creating Inspiring Solution: Social entrepreneur has the freedom to create
innovative solutions which can inspire the change. The social entrepreneur works on the
problem in an extraordinary way.

Recommendations:
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° Social enterprise should work on the basis of chain and group system. It helps
them to improve and achieve the market standards. They are also aware of the customer
about the same product with various business. The group of social entrepreneurs
influence government and regulatory agencies to provide liberal tax policy to push up of
this branch of entrepreneurship.

° Social entrepreneurs should approach the government for including it as one of
the subjects, at either undergraduate or at the post-graduate level which provides good
quality for managers or promoters to the society in the real sense.

The Case of The Barefoot Approach in India

The Mission of Barefoot College:

Barefoot College has committed itself to the following work in poor rural communities:
eImprove the standard of living.

eFlourish the quality of life.

*With the help of training, it improves people’s existing traditional skills and knowledge.
*Gives proper advice to the community in taking responsibility for providing some of
these basic services.

«Struggle and campaign for justice.

*Be keen and publicly accountable to the community for the group we receive funds.

Introduction of Barefoot College :

As an organization, Barefoot College is one of the colleges in India that works on the
lifestyle and work style of Mahatma Gandhi. It is the only college built by the
underprivileged, for the poor, and for the last 35 years, managed, controlled, and owned
by the poor. Keeping in the mind the Barefoot approach is a firm belief in the knowledge,
creativity, practical wisdom, and survival skills of the rural poor—possibly the only answer
to making communities self-reliant and sustainable. For an unemployed and
unemployable semi-literate rural youth to be providing vital services in a village, replacing
an urban, paper-qualified doctor, teacher, or water engineer is a totally revolutionary
idea. And yet, this is what happens at the Barefoot College every day. It is the only
college where paper degrees, diplomas, and doctorates are not qualified because people
are judged not according to their degree of literacy or academic distinction, but by their
attributes: honesty, integrity, compassion, practical skills, creativity, adaptability,
willingness to listen and learn, and ability to work with all sorts of people without
discriminating. The term “barefoot” is both symbolic and literal.
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Target Area of Barefoot College:

Barefoot focuses inward on building itself, but it primarily focused outward, to help rural
communities, thrived with dignity and self-respect. This involves community input based
on an assessment of their priority needs. Currently, Barefoot is focusing on six areas:
education, drinking water, alternative energy, the environment, empowering rural
women, and traditional communication.

Future Opportunities in Social Entrepreneurship:

This concept widely developed in a contextual way, but it is still in Infant stage for
empirical research. In Western countries, this concept has been developed in last two
decades while in India, it has a bright scope for further research. The researcher can
compare the factors which affect the concept of social entrepreneurship in different
countries.
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